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@A, SAEY F FAEL St
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Aol 29 712 g d21E o2 Ate] AR, AfE £,
AH2H| g, Aprte] TRAEI0) & & M AT 269 72 A

=

il



2883 513
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MGT6016 &H2E|(Introduction o OM) 338}
ANAE e AF M2 A 9 {5 ZEA| 20 BEE JHolr}. FH
Al Z2A20 B3 Aoty 8 FAle AFY Mul=e 4
Ast Ad, Y3 fEold, FAHer FA4d, 7149, 9A=39
(SCM), 9A, AibsdAY, 228, 8045 L @, AAE, A
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ole] Hgt #ANES Ft.

MGT6017 HHAEEA|AB(Management Information System) 38+
B A5 ofgA ARHE 7N PHI|ES o83l 7| A& S
£ 4 Qurbe 2749 Furle oAl 7@, Aol, Wrt, Ak /)
EE gEd. AEsd 489 PR LEe duF dEpe e F
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MGT6018 2| At E(Decision Making: Arc and Science) 384
S|AbAA el ol &, 8, FAE, Aels o] Z¥H EgAA Rk
2 1zt =39 §uld #da) AFE XA, sl x4e FAolt, &
HLE oALAA L oAldA el F 7R 29l 7= (art) ¥ #8H(science)
o tigt EulE oldle} olg] T3 Bl o Fold £ k. & &A= I
B4 e]AldA (behavioral decision making)ell gl =ele} &7 7}8HA
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Hyl 38 2 gade=H ?”"3-—1 &eld A AR FEH S ujgdid
& 7IHo 2= AEAE Y 7]” S & HA3 /1Y (LP, 1IP), t7&9
AHEA7IHS AFENH(AHP) 55 &0

MGT6019 =HIZH(Global Management) 384
o] HEL FA|AYGE} JEIANEC A 7| FAALDEF g AnrEl
ola| & 7] #1§ FAHeolth FAAHLE JAFG 2 71de Ad, A1
o] 2293l AL dES A= FAHAZ[QEA(AAA &4, =3
A &7, QEA/AAE 84), 59, {4 FA, qAAG A L 3A4A
4 ZE(FA A", SAAT, AP, FAAAR A ik &7)7) o] 2}E2
& o|t},

MGT6301 AH|X} S E(Consumer Behavior) 384
*E RS 2021WETR] AFAEIEe R 20220 =N FEIFIEL
2 QA g
A2zl gF L AlgEe] AEY Au|AE Y, AR 2 Hrlsts Y
ool thgt ol Fdstr] &l dARIERIT. o] M e A,
g 4 7|} 35 TgeoAe] o] BES H]$H, o]F F&] ¥Rt g o}
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MGT6101 FXIZ2M|0|LiInvestment Seminar) 3844
o] =2 HFAe|E 9 EEEEJEOI%DII 3l e, AFAA AEA
A7 REA CAPMe thall d23] 353 o, o3& Ho} 329 AHEA
A7 2EQ0 APTY -E.—"d/‘]-?%l—lfﬂ_’l- v g}l F&F AlAvRd 2@ A)Ab] A
T-2o| 29l tisiN = &t

MGT6102 7| FM|0|LkCorporate Finance Semninar) 38}
o] HEg 7IHA Tl U AL 7|28 AFee AL FHoE vt
delQlel 83 7|Hel8, 7I9AFZEAE A AIAEAIFY 23 dﬂri&fll = £

AL Tx|E 5 A2 FQATI BN FAAHT Qe FASE hETh

MGT6103 ITHAEMIO|LkDerivatives Seminar) 3213
ME, AL ¥ 25 43 JQAES gt o Fadoss SAAE
9] ?P‘Jﬁlﬂ*ﬂ . BANES o] &% P HE] 2 RS FA7E9 Heol &
o] t}go]zict,

MGT6104 2|A3 22| 0|=(Risk Managemenr) 38}
719 g HE e 20| AWshe tddt gl AaE TP R HEshe
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MGT6105 28712 ZYHEManagement of Financial Instirurions) 38k
o878 SEAI17 Hg 71242 olalg Fe= ul 2o vt AHEA
dre] FE718 nG4F 9, FEAFY HI dd 3 FRPA 2eEx §
daelel dis] et A S8 FAH 2 vA 284G daM =
A% A o Aot}

MGT6106 H|2EXHFEA H|0|LkQuantitative Methods for Finance Seminar) 35}
St E0] Z19AFEoke] HAF=EES B3 ATEck dFE FIsi=
a3 P EE F53=F e ol 53c] vt AE2d A g
FHEGE O 2d S o] &8l o)A AFAE Fydtrt = HEAHQ
Aol 2H-& ), A Fo| 2yt ohe} doly FAHPHES thE.

MGT6107 FHSR22| &2F M| THCurrent Topics in Financial Management) 387
AF-FolollAe] FejH] AF=FS AT + de= 9% 7|57 fskd
g AFelEd 45 YHE T2 i d7FAe gasd e o
g Fobs ohFA "o

MGT6108 RHEFAI=(Fixed Income Securities) 384
g AAEADSHS St | EHo] Aok A 7ERHA, AAFEA
Hek A@e T, FRdHEs, g2Sd gl SEditt 3] o= AEA)

ddE, xR 2897 e e A= A o AHeld,

MGT6109 EEE2|2T2|(Portfolic Management) 3814
This course is designed for students who wish to build a career in
investment industry and related roles. In this course, students will
learn the fundamental concepts and a theoretical framework of
portfolio management. The primary focus of this course is the
application of financial theory to the issues and problems of
investment management. The course covers the characteristics and
analysis of individual securities, as well as the theory and practice
of optimally combining securities into portfolio. At the end of the
course, students should be able to apply portfolio and securities
management concepts and techniques to the business issues.

MGT6110 ZHA|E I }HE(Valuartion) 3514
AFE, AT, AAE, a2 SA A vl A4S TPHeE 8381
F2o] 7|18A 715 A stn A7 FARe] #el AHEstE 71d S dEs
= 714 7EE 7 RS A3 g}, ZER g ote) A R4} DA L] Ak o]
5 =il 7HRFAE A8 AFEH0ln 72F9 HEHE gaEe &
Aoz g} FA|Aez 7|2 M (fundamental analysis) = 23
ZIAEH7PE  (relative valuation)S @A5-§t}. o] TEor] 58 &2
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MGT6112 EEZAHAM|0|LKInsurance Seminar) 384
Hg|ate] A3 #AG FASd Tel] AFEES FAew Afges
# RE B AL 3 ]3] E Eole o] EF o] St} 53 lé.‘*?j;] g ol
2} Aol glojA] YAl F42 Moral Hazard, Adverse Selection %
o] 91g Eh9 THE A9 HS F8 §79 wdle £EU1 Qe By

F|Ate] ALMoiI e g2 =R

MGT6113 28 ZZFH|HT(Current Topics in Insurance) 38
By gdE H2O o|23 453 A7 E dHer gHsin PEI

MGT6114 2|A3 2| =|2FH|PI74Current Topics in Risk management) 38}
o xauels Bad Ao ojed 4Rd d7g FHow Ban WERD,

MGT6115 THESIT HREMwHE 38
(Applied Econometrics for Emprical Financial Studies)
Aol SRS DG AU A Lad ATAAT 7]
W SAS ABHE AL BEL vk ARG A2 GauckE AR
o AZATEA] A ol AgHw e AAAL LA ADAAL
ATEgS] $4E 2 =B A4 P 59 §52 F Wgoz art

MGT6116 HIMIFHIL|E} FXHEA(Venture Capital & Investment Analysis) 3513
This course examines the process of financing the corporation in
private equity market. The sequence of topics roughly parallels the
life cvcle of a twypical corporation. we begin by discussing the
advantages and disadvantages of different types of venture
financing. Second, we study the venture capital financing contracts,
known as the term sheets. Third, we introduce valuation methods
in the venture capital setting. Finally, we discuss the process if
exciting investments in voung firms. The course consists of text
readings and supplementary case studies supported by readings on
the particular topic.

3| Al

MGT5205 {5 M|EE A(Financial Statement Analysis) 384
B e 7790 BHo g sljel Agade] 7123 ARAEEA 1w
W 2@t mex 2 BFAME ATARES ABHoR JEG ths 3
ABEE ol&dlq 7|39l 7IxH7IEH iF o|EF HEID HEHE
2o FrtolulE, F7MEIIANE, FUMEHESE Y E T 22 A
549l FrhisYs BEsEgRy, Zsjologny Bolth 1 the
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MGT6201 KHSE|H|&kFinancial Accounting) 334
FHZ AEIAADTE] 7169 FEAFAE, AR 7 AH &, diglglo]l &
< MEHo R FES, ol o|2E 83 AFIA AT =25 4E, &4
gte] d AT A A7 FAE Fodg FAlel olE AT {847 g
e BAsl] Fefe] AFSAe] 4TS AAF

MGT6202 2|2 H| 91 P (Managerial Accounting Scudy) 3814

Se8A Bobe] AW =ES AEsle] S delBAYRe 842 dEuG
2, 1 T @A 1987614 Al E BeRAge] EARE Soplia ol
SASS A2 & e AWIRSS Algen Foze) APLEFL A
Ak,

MGT6203 22|%|Al(Managerial Accounting) 3844
B BAE AdAe) AR 229 EAo) §4F FRE Aok AR
Azelolt), B =AE B2 Dol Azule] £EHA AA D &
8o B 71EAQ A o T BEeHE FHS g TAHY ey
gome oAy BHe Pue Fu AT ARAPIAR, WA
M, B571F HRHE, EFA/HIRIE 53 A8 PuE
F2 Agehe 2o 23}, JWNAAE, ABRAE Sl k.

Age|al 23 783 FRE 3, BF, 89 BAS] AGAEA B
sl TYIAAEE A - Hrge o] 875 B4 e Y R
el tjste] o2,

MGT6206 Z2XHFE] Hl(Intermediate Accounting) 384
2 ZRa it AALRAA A S ARHRNE S5e 429 37
+AE U2t B e olE AEAE dActr] f1g 7S A= 4
A AL 7197 ol 7IEE S F= AFFAclEs T FE
He sAZIEE @53A7E, IASAE, =S8 A7E ol 2 Fe|h

MGT6207 Z2|3|HIMI0]LkManagerial Accounting Seminar) 3844
Ba)3A Fope] AW =ES ARG 4 BAAAGRS] F84L AE}
3, 72 T @A Z1GBAAA A7)EE DAt BAEE Zohix ol
EASE 4T 4 A& AWESS alsozn goze] ATWES )
A g,

MGT6208 1Z2RI78| Hl(Advanced Cost Accounting) 38H4
L71EA 53 FAl A JAFATF. FA2e A7AE, A7 o|gAg, &
U7, 97 S, A9E AR, AR So| EFEC,
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AT BN 2 2 AAstel A2 Tl halA Ao

MGT6211 5| HII T 2 Accouncing Rescarch Mechodology) 351
7] A7) Wa WHES ABHon BAs, 2N Leg 72H9
EAH A4 9@ BA Rzegoie] A4l dlal St w£§ AR 2
#2] 37 HoldA Bo] AH&ske dloleld] g BAS Ea A A
Dag AW A4 FEe,

MGT6212 S| AL} A2 A|EH M|O|LKAccounting Earnings and Capital Marker) 33}
3A AE &3 (information content) B AHEA|A A 3]A] HAHe| HF
o thallA EHE. E3t olE AFEE S8 AT dF =TS HE, F
Aale] | AFFAY A7 FAE g A olF A7 FE41
AAS el Aol 253 A e Atikeke A Algc),

MGT6213 HE ZA|Q} XHEA|ZH M|O|LkKAccounting Earnings and Capital Marker) 38}
A Hro] AZA A2 dgF g FR B3I} FAle] el wpata G
& B A9 dsle] £43%

MGT6214 SHIEES} HFE4 7} MI0|LKFinancial Accounting Seminar 1) 38H4
AHZAIRe] Fag ARALGAR] AFEN7) e A A7 387 ¢
Eo] AAsl= AR HEHYE FAFC)

MGT6215 S|HEE XIBHTZ M|0|LiFinancial Accounting Seminar 4) 38}
el Aol me 57 Arel Aol Wais 7o) Avzdl e 3
Al Arel AuEss) Wsp} Se Ao el B

MGT6216 O|2/=H AMIO|LKManagerial Accounting Seminar 1) 3814
7199 ol9=F flu ol 23 Wi, 1el: o9 EFd wE Azl of
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MGT6217 BIHZHAt MIO|LiAudicing Seminan 3944
27 ZAKRIS] AA el A 8] gt ghalglo] AAlE A Ame] A=Al
ot ek vl & Aol tigle] BAstn &% APUEL A D)

MGT6218 MutEI|I U HAHX HA MO|LManagerial Accounting Seminar 3) 38H4
3 A FHCE 719 AG9A 2 959 43 o 2 B 3
A& ARLE HESIT &8 o]5 FAe] At uld Wk S A A g}

MGT6219 Ol&F Y EXAIAY MO|LiManagerial Accounting Seminar 3) 38
7199] <4t 2@ EAA 2l g 7|E AFE HESY, gF o]l d39
e B P R o=



Y& 519

or A &

MGT6013 O E(Markering) 38+
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MGT6302 FELH2|(Channel Management) 38H4
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7V e 7190 B8 71 AYHE Frlo|A 2k Bilte|t), Y4t
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MGT6304 OFHIEl Z=AFE(Marketing Survey)
nAE A EE T ojAlEAe Hed A8E HeHoz F£38kn 45
gk AP S APt FAF R ZAMEAY HA, ZAPAA 739 2
2, ARFy e A3, REFESPY, ARFHEA ARy B4, AR
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MGT6306 =&I22|(Promotion Management) 35H4
ZdelE SGAYIAA AZE P ATl AN U & g
F9olt}. B ARoM = F3d i & A PEEH dFE, BARLAT
5. AHATES ©F 20V @ Aol B¢ A4 B 2 AL ALE
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MGT6307 &t0|E| 01| El(Hightech Markering) 3847
o] I UNkA vpAE 7S SEd SE HY2E o|Ee] Al HEw
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upAEo] 88 AR Fgahed Fed AAF AE gidin, AFdE
=fel 2 5 e A= 3 dge] 54, A 2ad 4
Hol deridd] BiE FA o A7 e B HEATFd
A ArsANETS BAEER d7g
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o #AE B2 e ddd R o83 olarel #F WE2 gt
niA R o] E5el R FHE A& Y F e 713 E AFdt. A
¢ FAe vA 2 FelARE, FAs} gty AT ZEXAS s WS
gEESRE itk

MGT6311 OFE 2 Bll(Marketing Model) 38+
vpAlE o] okt AAES AT 2 AZs WEES el B8k < &3]
 WHES gtk 71230 SANHA wlARY S3lE AL E A
e 2elvbd g vl $-ar AA) A5 AgslEozM YRE o227 PR
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MGT6313 AH|A A A (Consumer Decision Making) 38k
npARol] Tt ol Am|Ate] Fujelal A o] gk H 8 o]d| ol A
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MGT6315 MEHHA JHAMA|IED} OFAHE AfO|AA 384

(Metaverse Virrual Markees and Marketing Science)
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ot} 2oAY g5S 53 gL A oA EFT 71 AR 7] B
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7149l 838 AuFEE e ok 9 HnAddHe] 19487 2 7
d A&l nlAe dFel ialA gttt FAHeR, CEO % Hu7ddAd
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A, dg3} Br7)Roe FAE KT, AdgZn WA AnE oAlE )
&3} Alal 5 srdt.
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MGT6411 7| &E2|(Business Ethics) 38
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AR A%HA AN FA8) A Z1de) AReRT Pred
& QAel] SlelA ek, BAuste) s A AHel ALk Y
3 24AAS Fof AP HAEL YA, B HRelAE 25 9 Azt
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MGT6419 CZtsl 2K Corporate diversification strategy) 38k
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il B B9} HEo] o3 A= FAYTae] AAl Fhd %A
A3E F deAFE G F o FAAE A Fevigde] v = 7}
+H o|FoA e g=7|de] FEZFE I AGEHLY Al E dE FAl 21
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MGT6508 Z&ZHM|0|LKSeminar in Quality Management) 38}
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2o} 71 g 53
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MGT6601 HE7|e 22 A4 NE{Ta|lig 3813
{(Information Technology and Global Social Entrepreneurship)
24 v =22 BdE 58 3 e 35 dige] B A =& A
Z3E Fo. AGAFY FAAE AHE A% T4 ﬁﬂ@ HHE QI YAk
Q1A AlnE F3 nEetn, 7149 AT EES v Ho R Hdde] Ad
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(Knowledge Management and Information Technique)
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